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Underlying Facts

» Women do not see themselves in many
STEM professions

» Marketing points —salary, job potential

and the technology - tend to appeal to
males
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Skills that Appeal

» Helping others
» Working in teams

» Solving problems
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Marketing Materials
Theme — Picture Yourself
» Display board
» Posters

» Notablewomen

» Technology posters
» Bulletin boards
» Bookmarks
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Recruiting
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Determine what YOUR Goal is

» Career awareness

» Recruiting
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Career Awareness

» Middle school career days
» ESTEAM event (great PR)

» Women in
History Month
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Recruiting: Go Where
the Students ARE

» ASPIRE program

» GED students

» Innovative Expo

» JobLink

» Student Services
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Resources
Boosting CTE Non-Traditional Gender Enrollment - April 2016

» National Coalition of Women in
Technology (ncwit.org)
» Institute forWomen in Trades,
Technology and Science
(iwitts.org)
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Thank you

For more information contact:
Pamela Silvers

pamelajsilvers@abtech.edu
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